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99 Laughs and Lessons for Marketers Worldwide

If you make them laugh, they will remember
SAN DIEGO, CA.  April 25, 2006 – Your brand makes or breaks you. This message is the premise of DUH! MARKETING: 99 Monstrous Missteps You Can Use to Learn, Laugh, and Grow Your Business by Liz Goodgold. This humorous jaunt through the advertising and marketing jungle is guaranteed to get you to chuckle or gasp over positively on-point or miserably off-target marketing efforts by some of the most recognized companies worldwide.

DUH! MARKETING covers the essentials of marketing through analysis of humorous and not-so-hilarious real-life examples. The book offers simple and foundational marketing guidelines following the premise that if readers can remember an outrageous story, they will never forget its lesson. For example, KRAFT promises: “We cut the cheese so you don’t have to,” referring to its new sliced cheese product. But, let’s see, what did “cut the cheese” mean in high school? Lesson: Ensure that bodily functions can’t be inferred from your message.  DUH!

Or take the 24 Hour Fitness disclaimer in its radio ads: “Not all facilities are open 24 hours.” DUH!  Lesson: Select a name that is appropriate for the brand and one that will stand the test of time.

Taco Bell promises contest winners “a full year of free gas.” Of course, diners often get free gas whether they win the free year of gasoline for an automobile or not. Lesson: Examine your message for innuendo and double entendre.

Conversely, kudos to Tiffany for building its trademarked robin’s egg blue box into such an automatic reflection of its brand that merely seeing the box makes many a woman sigh. Ta-Da!

“Marketing is just not that difficult.  The goal of this book to is to make it easy for entrepreneurs, executives, and small business owners in the service sector and in the business-to-business marketplace to understand that they too can build strong brands,” says Liz Goodgold, author, professional speaker and founder of The Nuancing® Group, a San Diego-based brand consulting firm. “DUH! MARKETING highlights companies’ successes and explains their failures so that you can learn and laugh.” 

Whether you are looking to accelerate your learning curve or seek understanding of the nuances of branding, DUH! MARKETING: 99 Monstrous Missteps You Can Use to Learn, Laugh, and Grow Your Business is a most enjoyable and educational read.

To book Liz Goodgold, review the book, find out more information, or order your copy, contact Liz@duhmarketing.com, visit www.duhmarketing.com or www.nuancing.com or call 858-550-7000. 
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